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INTRODUCTION 

In 2020, the US CBD market is projected to reach $4.7 billion in sales, with 14% growth from 2019 sales of $4.1 billion. 

With Americans facing high unemployment levels (11.1% in June 2020 compared to 3.8% in February 2020) year 2020 

retail sales are not expected to reach levels anticipated prior due to the emergence of the COVID-19 pandemic. In 

addition to the economic pressures faced by consumers and temporary store closures, inaction by the US FDA (Food 

and Drug Administration) is constraining growth of the US CBD market. By 2025, Brightfield Group estimates the total 

US CBD market could reach $16.8 billion. 
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INNOVATION DOES NOT SLOW DOWN 

Many consumer packaged goods companies - especially food and beverage - are rationalizing their 

portfolios and focusing on core brands, rather than variety and innovation. This is to help streamline 

supply chains and reduce complexity in the uncertain environment created by the coronavirus. CBD 

companies and brands are doing the opposite and rolling out innovation at a high pace to draw in 

new consumers and keep existing CBD users interested in the industry. New functional ingredients can 

help bring new consumers to CBD, especially as natural ingredients complement the many uses of 

CBD and help consumers better understand how to incorporate these products into their daily or 

weekly wellness habits. Featuring these products that also offer accessible price points can help drive 

incremental CBD sales for convenience operators and encourage routine purchases. Major players 

such as CBDfx and Medterra who have rolled out innovation at a rapid pace in 2020 have been 

rewarded with increased brand awareness and sales in this challenging time. 

Immunity support is a key area of focus in 2020 for CBD 

companies as consumers seek out ingredients that support 

immune health such as elderberry, echinacea, and vitamin C 

during the coronavirus pandemic. Bluebird Botanicals' new 

Immune Support+ Vitamin D3 & CBD Oil combines a 

full-spectrum hemp extract blend with vitamin D3, which 

promotes a healthy immune response. Medterra's new 

Immune Boost Drops combine elderberry, echinacea, vitamin 

D, ginger root, ashwagandha, vitamin C, reishi mushroom, 

and lemon balm to support immune health with the calming 

power of CBD. 
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